



































Language Immersion Programs
Executive Language Training

I Below are just some of the topics
and skills that can be covered in
your course:

 Telephoning

* Business Communications

e Legal

e Managing Meetings

« Information Technology

* Business Correspondence

* Business Law

« Making Presentations

« Test Preparation for IELTS, TOEIC,
iTEP& BULATS

"The advising program contributed greatly to the progress
| made at Bridge because we could set a schedule based
on my personal needs and weaknesses. | have been lucky
enough to have two great advisors and would like to thank
them for their personal attention and encouragement.”
MariaMilza Campos

Ericsson Communications, Brazil

“I recommend Bridge, especially because of the option

to adapt classes to meet the student's needs and to have
weekly follow-ups. The programs offered at Bridge are

an excellent opportunity for the executive to learn English
in a short period of time, with tailor-made programs and
personalized treatment.”

LuizThome de Souza

AmBev, Brazil
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Courses

| Immersion

The Immersion Course is designed to
allow the student to focus as much as
possible on his or her own needs and

objectives. Completely designed to the
students’ specifications, this is our most
time-effective course with 37.5 hours

of private instruction per week, including
lunch with a teacher and a rotation of

four to five teachers per day. Books,

option. Our small classes of four to ten
students allow for active participation
and for the student to get to know his/her
international classmates. Students will
have a rotation of three teachers per
day and a variety of great topics in
conversation, reading and listening, as
well as additional educational subject
matter. Minimum of two weeks.

registration and insurance fees are not |Tourist

included in this offer. Minimum of one
week.

Combo

Another intensive offering, the Small
Group/Private Combo allows students
to participate in a full-time small group
of four to ten students for 21 hours per

Our most economical option, the Tourist
Course permits students more time to
explore their language destination. This
course has all the features of our regular
Small Group but the student participates
only in the morning classes for 15 hours
per week. Minimum of two weeks.

week. Group classes are followed by |Private

three hours of private instruction every
day. The Combo is an ideal
arrangement to offer the social
interaction of a group while also having
the personal attention of a private class.
Minimum of two weeks.

| Small Group
At 21 hours per week, the Small Group
is both an effective and economical

Students may take any number of
private classes in conjunction with the
Small Group or Tourist Course to
address individual needs or objectives.

Live and Learn

This popular course is designed to
augment language classes by permitting
the student to experience the country
with one of our outstanding teachers in

a unique private class. The student will
visit a museum, drink at a coffee shop,
go shopping, play golf, attend a
professional ballgame or any other after-
class or weekend activity, all while
receiving a one-on-one language
lesson. All entrance fees, drinks, meals,
etc. are included in the hourly charge.

| Evening/Weekend
Designed for expat residents, these
classes meet for 12 hours per term on
Monday/Wednesday evenings,
Tuesday/Thursday evenings or
Saturday mornings.

"This was a great experience because | studied English

by myself in private classes. | didn't know my weaknesses
before | came here. Many teachers were friendly and kind,
and they tried to do their best to improve my main weakness,
which is pronunciation. Even though | was here for a short
time, this training was my base to improve further because
I now know what | need to work on. | will recommend that
my friends come to Bridge for private classes. It was great!"

Se Won Kang PhD
Director of Hog Marketing, Purina, Korea
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| Business Language Course Chart

Language Immersion Programs

.

Executive Language Training

Letters, Faxes

Studies, Letters, Faxes

Small Group Small Group Small Group/ Immersion
Levels A-2, B-1 Levels B-2, C-1, C-2 Private Combo All Levels

All Levels
Business Communication Business Communication Small Group Tailor-Made Business
Program: Program: English Program*
Speaking and Listening Speaking and Listening
Comprehension and Comprehension and
Pronunciation Focus; Business | Pronunciation Focus; Business
Vocabulary and Grammar Vocabulary and Grammar
Business Reading: Articles, Business Reading: Articles, Case | Small Group Tailor-Made Business

Program*

Lunch Break

Lunch Break

Lunch Break

Lunch with a Teacher

Business Communication
Program:

Speaking and Listening
Comprehension and
Pronunciation Focus; Business
Vocabulary and Grammar

Film Series: Films with a
Business Theme, Listening,
Vocabulary, Idioms, Slang,
Expressions,

Pronunciation

Small Group

Tailor-Made Business
Program*

Tailor-Made Business
Program*

Tailor-Made Business
Program*

Tailor-Made Business
Program*

*Private classes are tailor-made to student needs and his/her advisor's recommendations: Financial, Business Presentations,
Management and Marketing, Business Communication, Business Writing, Legal, Business for Human Relations, Business Vocabulary,
Language for Meetings, Business Case Studies, etc.
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Methodology Awoden

IWith Bridge’s direct method of
language training, student’s are
surprised at how quickly they learn to
speak. Our classes feature dynamic
classroom teaching, personal
interaction, and a communicative
approach to language learning. The
goal of our methodology is to make
students comfortable using language
in the situations they encounter in
everyday life, including traveling, using
the telephone, participating in a
conversation, interacting at social
events, and, of course, conducting
business.

This combination of a highly effective
methodology and qualified, dedicated
teachers means that whichever course
students choose and at whichever
level they begin their program, they
are sure to improve as quickly as
possible.

“The methodology at Bridge is different from what | was
used to in Brazil. The classes are more dynamic. | like the
movie classes because they help me understand the way
people talk on the street. | like the business classes also
because | can learn new expressions and words to use in
meetings and other places.”

Alexandre Pazian

Mechanical Engineer, Daimler Chrysler, Brazil

“| recommend Bridge executive courses. They are very
helpful for all business executives. | was at BridgeEnglish
for two weeks and my listening ability developed amazingly.
| also greatly appreciated having lunch with a teacher and
the “Live & Learn” program. These programs helped me to
enjoy learning English. BridgeEnglish is the best choice for
me!”

Masaru Ishii,

Corporate Recruiter Personnel Department,

Nippon Engineering Consultants Co., Ltd., Japan
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Language Immersion Programs 1“
Executive Language Training

Practical & Proven Approach

The following are the
basic principles of our
methodology:

No Translation in Class

Bridge’s direct approach means that 4 o
students and teachers speak only the = =
target language during class. There is %ﬁ“{m

never any translation in the classroom _ad

and this helps students to think and
speak in the target language. With our
target language-only policy you will
learn quickly, easily and naturally.

-

Teacher Rotation

The people you speak with every day
all have different accents, vocabulary,
and pronunciation. Therefore, it is
important that you not become
accustomed to just one teacher. At
Bridge, we rotate teachers, exposing
students to many types of speakers
and ensuring that students understand =
the language in a variety of situations. & :
Teacher rotation also keeps class fresh
and interesting.

| Emphasis on Communication

Our methodology focuses on speaking
and listening, so that students can
quickly improve their conversational
skills. Grammar, reading, and writing
are also important, and we teach those
skills through a practical and
communicative approach without being
tedious, boring, or repetitive. Students
will speak and understand the language,
not just analyze it. The key to learning f§
a new language is communication!

www.Bridge.edu 11
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Language Immersion Programs @

Executive Language Training

A individuals, passionate about their
students’ success in learning
== language. All of our teachers are

! college-educated with a minimum of
" a bachelor’s degree and teacher
— - certification, and many have a
master’s degree in ESL or related |
areas. e

4 1—.-_ﬂ __'.-_ ] - |

.

( Many of our teachers are graduates w_ :
f‘.\

[

of BridgeTEFL teacher-training
programs in Denver or abroad. Most
have studied other languages or
taught English overseas, giving them ks
insight into both the benefits and |,
challenges of living in another country ';
and culture.

Our administrative staff members are
caring, supportive professionals who «
ensure that our students have the
best possible experience at Bridge.
Most have worked as teachers
themselves and have experience
living abroad, so they are very aware
of and concerned about our students’
expectations and goals during their
stay with us.

Some of our staff members also serve { -
as student advisors. As a result, they u,‘
place a high level of emphasis on

student satisfaction with our programs, ]
accommodations and experiences, . ;;r v

and work hard to ensure that students \ -pr B2 ‘
are meeting their objectives at Bridge.

—c
1
J
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Official TES'tIIlg Center

Bridge is the official IELTS testing
center in this region of the US. The
IELTS is the most widely administered
test of English skills in the world. It is
a comprehensive test of English
language proficiency designed to
assess the ability of non-native
speakers who intend to study or train
in the US or immigrate to Canada, the
UK, Australia or New Zealand. We
offer the test on a regular schedule of
two to three Saturdays per month.

TOEIC, BULATS
AND iTEP

Bridge also offers a variety of business |
English proficiency tests including the '
TOEIC, BULATS and iTEP. Tests can
be taken as paper tests or online and
can measure listening, reading,
speaking and writing skills. Results
are correlated to the Common
European Framework of Reference
for Languages.

| Comparative Test Levels and
Completion Timeframes

The adjacent chart represents the six-
level system we use at Bridge; this is
based on the CEFRL, Common
European Framework of Reference
for Languages. The timeframe for
completion of a level is 12 weeks.



Language Immersion Programs
Executive Language Training

International Test B U L ATS y e ¥
@ of English Proficiency yestolELTS 4
Business Language Testing Service

.

| Comparative Test Levels and Weeks for Completion
Level Based on Weeks to Ability in Speaking at Completion of Level
CEFRL Standards | Complete Level
85-9 6 (67 12 Can understand with ease virtually everything heard or read.
WV ES Y weeks Can summarize information from different spoken and written
sources, reconstructing arguments and accounts in a coherent
8 515 presentation. Can express him/herself spontaneously, very
_ fluently and precisely, differentiating finer shades of meaning
) | even in the most complex situations.
7 5 Cil 12 Can understand a wide range of demanding, longer texts, and
Effective WEES recognize implicit meaning. Can express him/herself fluently and
Proficiency spontaneously without much obvious searching for expressions.
6.5 4.5 Can use language flexibly and effectively for social, academic

and professional purposes. Can produce clear, well-structured,
detailed text on complex subjects, showing controlled use of
organizational patterns, connectors and cohesive devices.

55-6 4 B2 12 Can understand the main ideas of complex text on both concrete
Vantage weeks and abstract topics, including technical discussions in his/her
field of specialization. Can interact with a degree of fluency and
spontaneity that makes regular interaction with native speakers
5 35 quite possible without strain for either party. Can produce clear,
detailed text on a wide range of subjects and explain a viewpoint
on a topical issue giving the advantages and disadvantages of
various options.

www.Bridge.edu 1 5
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|Host Families

Most of our students coming from
abroad want to experience the twice
culture as well as learn the language.
One of the best ways to accomplish
both goals is to stay with one of our
cultural host families, where our
students can learn about cultural
customs and beliefs, as well as
practice the language with their hosts.
Many of the families we use have been

with us for years and are very
experienced at welcoming their
international guests. The families will
pick students up at the airport, provide
a private bedroom and bath or shared
bathroom and daily breakfast and
dinner, and will take the student to the
airport at the conclusion of his or her
program. Most will include their
international guest in all family activities
and will be happy to provide tours and
an introduction to the city and country.

Accommodations

|Hotels

There are number of 3, and 4-star
hotels within a short distance from our
centers. Many offer the usual amenities
of a workout room, pool and provide
breakfast. This is often the best choice
for the busy executive student who
needs to be in touch with the office
after classes and provides more
privacy than host family living.



Denver Apartels

We can offer two classes of apartels—
hotels with kitchens in the rooms—

. within walking distance of the center.
ﬁ This can be an economical solution

« for the short or long-term student who
wants the privacy of a hotel and the
- facility of a kitchen en suite.

Language Immersion Programs
Executive Language Training

Apartments

For long or short-term stays, we can
locate furnished apartments for
students and their families within a
reasonable distance from the center.

“Denver is a good place for people who are learning English
because the people are very friendly, helpful and patient.
Denver is a calm city. It is slower-paced [than other cities]
and the weather is beautiful. It is very clear, which makes
you happy. It's so nice to wake up in the moming and open
the door to a clear blue sky!”

Jackson Niza

Controller, America Online, Brazil

www.Bridge.edu 1 7




Student Services

|Advising
One of the unique features of our
program at Bridge is that all students
are assigned a personal advisor. We
want to make sure that every student
is 100% satisfied with the total
experience at Bridge, so we schedule
regular visits with his or her advisor.
In advising sessions, we review the
student’s learning rate, attendance,
satisfaction with classes, teachers,
curriculum, and host family or hotel.
Any problem uncovered will

be addressed within 24 hours. Advisors
can also assist with such things as
finding a doctor, dentist, gym or a
solution for any other issue.

Progress Reports

.(t‘h;-.

student'’s advisor. These will be
presented to the student at the
conclusion of his or her program and
e-mailed to human resource
departments or other sponsors.

Reports will be issued for all executive |Visas United States

students and any others who request
them. These cover progress-test score
results, an analysis of what the test
scores mean in terms of “can do”
statements as described by CEFR and
a personal evaluation from the

All students coming to Bridge for full-
time programs are urged to have F-1
student visas. Upon receiving the
application with Bridge, we will issue
the student an 1-20 that will be

ViAW H.“‘\I\%

Jud
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taken to the interview at the US
embassy or consulate in order to apply
for the student visa. The education
coordinator or the director will be happy
to assist with I1-20 questions.

| Certificates
All students who complete a program
with us will receive a certificate stating
the dates of the course, final test
results and certified with the signature
of the director and the center seal.

| Field Trips and Activities
We provide students with a monthly
schedule of activities sponsored by
the center on Fridays and Saturdays.
We believe that a great experience at
Bridge is complemented by the
excursions we offer to area attractions,
led by our professional teacher guides.
These include hiking trips in Rocky
Mountain National Park, ski trips in
the winter, downtown Denver tours,
visits to museums and local events

Language Immersion Programs
Executive Language Training

-

like the People’s Fair, Cherry Creek
Arts Festival and many others. We
also sponsor Friday happy hours,
center parties and celebrations of local
holidays.

“Everyone at Bridge was very friendly and helpful. The
customer service extended to such things as driving directions,
assistance with travelers checks, and suggestions on things
to do in the Denver area.”

Norberto Berna, M.D., D.D.S.

Dentist and Entrepreneur, Italy

www.Bridge.edu 1 9



Denver Argentina Brazil

s

BridgeEnglishDenver BridgeArgentina BridgeBrazil

915 S. Colorado Blvd. Tucuman 633 3er piso Rua da Quitanda, 191 SL
Denver, CO 80246 USA Buenos Aires, Argentina CEP 20.091-005 - Centro
Phone: 303 777-7783 Phone: 54 (11) 4633-0200 Rio de Janeiro, Brazil

Fax: 303 777 7246 Fax: 54 (11) 4311-4273 Phone/Fax: 55 (21) 2220-8659
www.BridgeEnglish.com www.BridgeArgentina.com www.BridgeBrazil.com

BridgeChile

Los Leones 439
Santiago, Chile

Phone: 56 (2) 233-4356
Fax: 56 (2) 233-1380

www.BridgeChile.com

Clients: AC Nielsen | Ache Labratories | Afim, Argentina | Alcatel S.A. | AmBev Brazil | America Online | Anglo American | Anglo Gold | Assenda | Audi

Limited Colombia | Banco BBVA | BASF | Batiz S.A. de C.V., Mexico | Bemberg Uruguay | Blockbuster | BHP Billiton | Brinks | Capital Market Authority,
Saudi Arabia | PFK Chile | Citibank N.A. | Cinesystem | C.S.T., Brazil | Daimler Chrylser | Deloitte Touche | DHL Global | Emst & Young | Petrobras | Fimmob
Oy, Finland | Finning International | Pepsico | Fujiwara, Japan | Fundacion Carvajal, Colombia | General Motors | Grupo Bimbo | Grupo Hospiten, Mexico
| Kubota, Japan | Komatsu Cummins | PGI, Colombia | Lundin Petroleum AB, Libya | McGraw-Hill/Interamericana de Espafia | Novartis | Nunhems/Bayer
| Orica Mining Services | Pepsico | Petronas | Petroleos del Norte | Pfizer | Philips | Procter & Gamble | Purina | Rio Tinto | Reuters | Sara Lee | Schering |
Soprole | McKinsey & Co. | Syngenta | Tecnofarma | Telefonica | Tolmar | Gasoduto Bolivia | Tohmatsu | Votorantim | VTR Global | Western Union

Bridge is accredited by ACCET, the Accrediting Council
for Continuing Education and Training, an entity officially
recognized by the US Department of Education.

(] ™ mm
Accrediting Council for Continuing Education and Training
U.S. Department of Education

Recognized Agency

Language, Education & Travel
Bridge is a member of SUNY's National PONSI, the

State University of New York's National Program on
Noncollegiate Sponsored Instruction. Over 1,500

Over 25 years of experience teaching cooperating universities in the USA recognize the six
students from around the world. graduate-level credit recommendation awarded to the
IDELT.

www.Bridge.edu/immersion é

National Program on .
P Instruction

Toll-Free US & Canada:1-866-574-8606

BUREAU VERITAS
Certification

Bridge is a member of IALC, the International Association
of Language Centers. Membership is by invitation only
and Bridge is proud to have member centers in the USA,
Argentina, Brazil and Chile.

International Association
of Language Centres

Bridge is a member of:

aaiep

I American Association of

m intensive English Programs



